United Kingdom

IMPACT OF
COVID-19 ON
THE MEDIA
LANDSGAPE

Media consumption behaviour in the UK has changed
drastically since news announcing the presence of
COVID19 in the country had first broke out. Most
notably, the demand for trustworthy, digital news and
online entertainment has increased rapidly, while print,
sports and niche publications took a significant hit
across the board.

While some experts say brands should not be shouting
from the rooftops at this time, they should also not go
dark and use this unprecedented situation to build and
maintain relationships, as well as adopt a new approach
to gaining media coverage.

Get Creative Without Sounding Opportunistic:
For those who are still able to promote their products and
services, creative angle generations are a great idea, but
one with a boundary that cannot be overstepped.

Find New Contacts: Many reporters have had to shift their
news beats to meet a higher demand for their services

and a simultaneous decrease in resources. Continuous
research is necessary to find new contacts that might have
not been considered appropriate as targets before.

Stay Up To Date: There are new developments almost
every day which is why it is important to keep an eye on
the news and plan any upcoming activities accordingly.

Plan Ahead: With some clients delaying product
launches and promotional activities, now is the time to
look into creating evergreen content and campaigns that
can be pushed out once the current situation passes.

THE GOOD

Online audiences of newspapers and magazines have
soared.

3 B 6 M Unique page views for The Guardian in March.

0/ Increase in website traffic for The Scotsman and other
- 0 noted outlets

40% spend more time on social media

32% read more (digital) newspaper content

THE BAD

While the appetite for news and entertainment remains
high, print revenue has noted an:

80% Collapse in revenue

To compensate for the loss in revenue, print publications
such as London’s free city newspaper, CITY AM, and
lifestyle magazines including Stylist and Time Out have
suspended their print editions and are available online
only for the time being.

Most affected though have been sports publications
(due to the absence of new sport content), as well as
niche publications, such as the likes of Kerrang Music
Magazine or the Jewish Chronicle.

Britons are 4x less likely to pay
for news during the outbreak

The pandemic has resulted in a six-week delay to Brexit
talks, with discussions resuming in the last week of April.


https://www.pressgazette.co.uk/city-am-suspends-print-and-cuts-salaries-as-coronavirus-hits-business/
https://www.pressgazette.co.uk/coronavirus-time-out-and-stylist-free-magazines-go-digital-only-as-readers-stay-home/
https://www.theguardian.com/politics/2020/apr/24/who-and-what-uk-and-eu-resume-interupted-brexit-talks-future-relationaship
https://www.globalwebindex.com/coronavirus
https://www.campaignlive.co.uk/article/coronavirus-sparks-huge-jump-social-media-use-study-finds/1677276
https://www.theguardian.com/media/2020/apr/17/how-covid-19-turned-the-uk-news-and-entertainment-industry-upside-down
https://www.economist.com/britain/2020/04/18/the-newspaper-industry-is-taking-a-battering
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https://www.pressgazette.co.uk/coronavirus-music-mag-kerrang-halts-publication-for-three-months-as-distribution-virtually-impossible/
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